
 

Shodh Sari-An International Multidisciplinary Journal 
 

@2024 International Council for Education Research and Training 2024, Vol. 03, Issue 03, 25-32 
ISSN: 2959-1376  DOI: https://doi.org/10.59231/SARI7715  

Jhajhra, J.  25 

 

Emerging Trends in Hospitality Sector 

Jhajhra, Jyoti 

Assistant Professor, Department of Commerce, Government College Bhattu Kalan, Fatehabad 

 

Abstract 

Presently, the travel and tourism sector has become an integral part of the global economy, exerting 

both direct and indirect influence on it. The tourism and hospitality sector are operating in an 

increasingly competitive environment. Despite the industry's magnitude and intricacy, numerous 

branches are presently interconnected through technological means. Presently, individuals are 

capable of simultaneously reserving hotel accommodations, airline tickets, rental vehicles, and 

excursions via computer systems. When utilized in moderation, this expansion generates economic 

expansion, employment increases, social progress, and the preservation of natural resources. The 

hotel industry is increasingly inclined towards digital transformations due to the growing digital 

demand, ubiquitous connectivity, and the emerging paradigm of tourism. The objective of this 

research paper is to recognize, evaluate, and describe forthcoming trends that have been observed 

thus far in the domain of hospitality and tourism. By providing supplementary contributions to the 

domain of technological utilization in the hospitality and tourism sector, it establishes a solid 

foundation of knowledge. Additionally, the concept of environmental sustainability as it pertains 

to the hospitality sector is investigated in this study. Prior to the recent past, the hospitality and 

tourism sector exhibited a relatively low level of concern regarding the environmental impact 

caused by its facilities and operations. As environmental degradation worsens, societies are 

recognizing the critical need to enforce and implement more efficient environmental management 

practices. The observed phenomena of global warming, environmental degradation, and climate 

change, as well as the growth of the global population and industrial activity, are all contributing 

factors to the increasing significance of environmental sustainability. This study demonstrates that 

in the future, digital transformation and customer-centric approaches may have a profound impact 

on the marketing environment within the hospitality sector. 
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Introduction: 

The tourism and hospitality sector are a 

substantial division within the broader 

services industry of the Indian economy. 

Tourism in India is a significant contributor 

to foreign exchange earnings and a vital 

development driver. The tourism industry 

in India is thriving as a result of a rise in 

foreign visitor arrivals and an increased 

number of Indians visiting local attractions. 

Hotels play a crucial role in the tourism 

industry. The government's tourism 

strategy aims to expedite the execution of 

tourist projects, foster the creation of 

comprehensive tourism routes, enhance the 

proficiency of the hospitality industry, and 

adopt novel marketing tactics. 

Tourism impacts the economy by 

generating job opportunities. The primary 

impact of tourism on GDP is the 

enhancement of the demand for products 

and services. Whenever there is a rise in 

consumption levels, market activity 

likewise increases, resulting in a 

corresponding increase in GDP. A region 

with a significant concentration of tourist-

oriented activity creates many job prospects 

for the local population. Despite the 

industry's magnitude and intricacy, 

numerous branches are presently 

interconnected through technological 

means. A strong emphasis on data, 

customer relationship management, and 

data protection will be crucial in the 

emerging era of hospitality and tourism. An 

incredibly positive human activity, tourism 

has the power to transform the global 

landscape on several levels: social, cultural, 

economic, and environmental. 

Research Methodology 

This study mostly relies on qualitative 

evaluations of literature. To thoroughly 

evaluate and classify the literature, we 

departed from the conventional literature 

method and instead employed a systematic 

review. The study reviewed articles 

published in various hospitality research 

journals: Journal of Hospitality & Tourism 

Research, Cornell Hospitality Quarterly, 

International Journal of Contemporary 

Hospitality Management, Tourism 

Management, and International Journal of 

Hospitality Management, African Journal 

of Hospitality, Tourism and Leisure. The 

selected timeframe was from 2014 to the 

end of 2023 to capture the latest 

developments. 

Recent Trends and Hospitality Industry 
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The Indian hospitality industry is a 

prominent driver of growth in the services 

sector. The field of hospitality is 

characterized by its dynamic and ever-

changing nature.  

● Sedentary Lifestyle: Contemporary 

travelers, who are tired of a sedentary 

lifestyle and increasing job pressure, are 

seeking leisurely activities and are 

particularly interested in fresh and 

distinctive experiences (Rao, 2014). One of 

the developments in relation to visitor 

behavior and its possible implications 

pertains to the increasing middle class. 

● Seeking to make productive use of their 

vacation time: Travelers are eager to 

maximize their holidays in order to 

revitalize themselves. The traditional travel 

industry, encompassing adventure travel, 

nature tourism, cultural and heritage 

tourism, and family vacations, continues to 

be favored by travelers. Many international 

hotels have recently embraced a new trend 

of installing pool tables in their lobbies. 

This is complemented by lively bars that 

host karaoke sessions, musical 

programmes, and live bands. These 

initiatives also serve as a platform for 

young and emerging musicians and bands 

to showcase their talent on weekends. 

● Technology and Hospitality: Technology 

has played a crucial role in driving the 

growth of hospitality firms for many years, 

leading to significant changes in how the 

sector functions (Ali et al., 2018). The 

internet has revolutionized the tourism 

sector, exerting a significant influence on 

travelers. The traveler's inclination towards 

a particular product or service is the driving 

force behind customization and 

personalization. These days, people also 

choose making reservations and bookings 

online. A basic tourist package offered by a 

travel operator has undergone tremendous 

modifications due to technological 

advancements. Presently, individuals are 

capable of simultaneously reserving hotel 

accommodations, airline tickets, rental 

vehicles, and excursions via computer 

systems. Guests rely mainly on their phones 

at every stage of the booking journey, from 

researching and planning to making 

reservations and sharing experiences after 

their stay.  

Chatbots are being rapidly implemented in 

the hospitality and travel industries in an 

effort to enhance the consumer experience. 
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Presently, hoteliers can engage in cost-

effective and streamlined communication 

with their visitors (and prospective clients) 

at every stage of the reservation process by 

utilizing a chatbot. Chatbots have the 

potential to significantly improve the 

customer experience by providing superior 

customer interactions around-the-clock 

through the channels that patrons find most 

convenient. 

The advancement of technology has 

compelled hotels and restaurants to place 

even more emphasis on delivering 

exceptional customer service. Enhancing 

client loyalty may be achieved by providing 

frequent updates and personalized content, 

along with discounts or coupons, which 

have been found to be beneficial (Cho et al., 

2018). 

The present generation anticipates being 

provided with entertainment through 

services like Netflix and YouTube on their 

television sets in their rooms. Additionally, 

they prefer using messaging applications 

for ordering and communication purposes. 

A significant transformation in the realm of 

travel is the integration of social media and 

sharing into the visitor experience for 

modern-day travelers. The hotel industry 

benefits greatly from the use of these new 

technologies as travelers increasingly 

exchange images and reviews before, 

during, and after their trips (Wiastuti et al., 

2020). 

● Enhance the financial earnings from 

food and beverage services: In light of the 

altered circumstances, some hotels have 

begun revising their approach. One of the 

tactics implemented is increasing the 

income generated by the Food & Beverage 

(F&B) sector. In future Food and beverage 

sales are expected to be a significant 

component of the hotel's overall revenue. 

Food halls should be seen as a lucrative 

means of generating additional income, 

catering to both visitors and local residents. 

The restaurant operate offers affordable 

dining experiences in the F&B industry to 

satisfy the clients. 

● Customer Retention: This current 

generation has a strong inclination towards 

personalization. It is important to fully 

exploit this desire by categorizing 

individuals based on their previous choices, 

such as room preferences, meal 

preferences, or even specific drink 

preferences. In the current digital era, 

where virtually all activities transpire 
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online, it is critical to examine the data that 

is most significant to the organization. All 

this information should be recorded in the 

CRM software for effective promotional 

activities and customer retention. With the 

increasing number of devices being linked 

to the Internet of Things (IoT), it is logical 

for the travel and hospitality sector to 

utilize this data to enhance customer 

experience. Having a comprehensive 

understanding of the visitors allows for 

more effective satisfaction of their needs. 

Incorporating personalized content and 

punctual updates, in addition to providing 

discounts or promotions, has been 

demonstrated to be an effective strategy for 

fostering customer loyalty. To cultivate a 

lasting connection, it is important to have a 

well-designed strategy and comprehensive 

strategies (Khan, 2019). 

● Government Initiatives: The Ministry of 

Tourism has been actively endeavoring to 

enhance the quality of tourism 

infrastructure at various tourist attractions 

and circuits around the country. The 

Ministry of Tourism oversees the 

Incredible India programme, which is 

dedicated to promoting tourism in India. 

The Tourism Ministry promotes the 

country as a comprehensive destination, 

showcasing its many tourism attractions 

and offerings across different States and 

Union Territories. Citizens of 167 countries 

were granted the extension of the e-visa 

facility by the ministry of tourism (Prasuna, 

2020). 

● Environmental Sustainability and 

Hospitality: Many tourists are now 

conscious of the detrimental effects of 

tourism on the environment and are taking 

greater care to plan their trips in a 

sustainable manner, which is driving up 

demand and promising further growth in 

the industry. Travelers also desire hotels 

that actively practice sustainable 

operations, as the environment holds great 

importance to many global explorers. 

Hotels that adhere to green principles and 

implement ecologically friendly 

programmes are praised. The current 

generation possesses a heightened 

awareness of environmental challenges and 

its consequential impacts, therefore 

exhibiting a greater level of care towards 

maintaining ecological equilibrium. To 

appeal to these visitors, the hospitality 

business must implement strategies that 
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align with the expectations of these 

generations. 

In contemporary times, numerous hotels 

have opted to entirely substitute paper for 

plastic as an integral component of best 

environmental practices that require  

hotel chains to replace plastic items with 

biodegradable alternatives. Future hoteliers 

must incorporate eco-friendly methods and 

efficient waste management systems in 

their hotels, as the next generations are very 

aware and concerned about environmental 

matters (Ramgade & Kumar, 2021). 

Hospitality industry entails achieving 

operational excellence by applying better 

cleanliness and hygiene best practices, 

delivering a safe experience for both 

personnel and visitors. It also involves 

restoring trust and confidence via 

transparent communication and introducing 

new enabling policies (Aksoy et al., 2022). 

Challenges 

● Natural disasters like earthquakes, 

tsunamis, and volcanic eruptions, along 

with health problems like avian and swine 

influenza, have altered our view of 

vacations and leisure. 

● The increasing number of touchpoints 

through which modern guests engage—

review sites, social media, real-time 

messaging applications, and online travel 

agencies—makes it more difficult for 

hoteliers to be reactive across all channels 

around the clock. 

● Other challenges to the growth of the 

hospitality and tourism industry include 

labor shortages, market segmentation, 

overlapping brands, interactive reservation 

systems, and globalization (Salazar, 2018). 

● The facilitation of border crossings for 

visitors leads to an increase in the number 

of foreign tourists, as well as heightened 

rivalry among different locations. Political 

trends may have both beneficial and 

detrimental effects on the tourist industry. 

● The issues mostly consist of short-term 

challenges that require rapid resolutions. In 

order to comprehend the future of tourism, 

it is important to take into account both the 

emerging patterns resulting from shifts in 

consumer behavior, as well as movements 

in the external environment (Breda et al., 

2019). 

Conclusion 

Technology is the most pertinent trend 

identified by all authors and publications. 

This approach is perceived as an element of 

the organization's transition from being 
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exclusively a hospitality company to one 

that specializes in technology. In order to 

meet the demands of the true people in the 

future, the hospitality and tourist business 

should begin developing a long-term 

strategy. Establishing explicit objectives 

for the future should revolve on four key 

strategic priorities: collaborating with 

workers, engaging customers, fostering 

innovation with partners, and collaborating 

with local communities. Future hoteliers 

must incorporate environmentally 

sustainable practices and waste 

management systems into their 

establishments, given the heightened 

environmental awareness of the 

current generations. Hoteliers ought to 

venture beyond their comfort zones and 

strategize for greater innovation in food and 

beverage offerings, while concurrently 

striving to make them more organic, 

nutritious, and sustainable in a 

conscientious manner. Given the intense 

competition in the hospitality business, it is 

imperative for hotels to monitor and stay 

updated on the ongoing developments and 

trends in this sector. The future of hotel 

businesses is mostly driven by consumer 

expectations in the areas of technology and 

personalization. Tourism impacts the 

economy by generating job opportunities. It 

can be anticipated that in future 

environmental sustainability receives more 

emphasis, and cleanliness and safety take a 

back seat. The significance of this matter is 

generally acknowledged in all sectors. 
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